
GUIDING PRINCIPLES
Guiding principles are the core values and ideals that all parties will apply during the decision-making processes 
to ensure that all aspects of the Anniversary Program support the mission and achieve the vision. These principles 
mirror Yosemite’s 2020 Strategic Vision. The guiding principles will be the underlying criteria that must be met 
when groups/businesses/organizations propose an Anniversary event, program, product, or project. 
Guiding principles include: 

•	 Relevance  
•	 Innovation 
•	 Collaboration
•	 Stewardship  

PARTNER MISSION ALIGNMENT
The park has both formal and informal partners. Partner organizations’ mission statement commonalities:

•	 Visitor enjoyment and guest hospitality.
•	 Education and learning experiences.
•	 Stewardship of natural, historic, and cultural resources and heritage.
•	 Conservation for future generations.

at Yosemite

OUR PARTNERS

NatureBridge is dedicated to providing educational adventures in nature’s classroom to 
inspire a personal connection to the natural world and responsible actions to sustain it. 

Providing for Yosemite’s future is Yosemite Conservancy’s passion. Yosemite Conservancy 
inspires people to support projects and programs that preserve and protect Yosemite 
National Park’s resources and enrich the visitor experience.

From its origin in 1902 in a tent in the California wilderness, Best’s Studio dba The 
Ansel Adams Gallery, has evolved into a center that celebrates the arts and the natural 
grandeur of our environment.

Yosemite Gateway Partners is composed of citizens, communities and organizations 
throughout the greater Yosemite region that acknowledge their mutual 
interdependence, and collaborate with each other to create sustainable area-wide 
cultural, natural, and economic prosperity.

Delaware North Companies Parks & Resorts (DNC) is proud to provide visitor services 
in Yosemite National Park with a mission of Providing Stewardship and Hospitality in 
Special Places. 

In early 2011, Yosemite’s partners collaborated to define how we could collectively honor Yosemite’s rich history. 
Since this was the first major project in which all park partners were at the table for, our community-partnership 
Anniversary Program pulled from existing and relevant park documents to identify guiding principles. In addition, 
acknowledging that we would need to be a networked organization, we identified our mission alignment. This 
section has directly influenced our shared Yosemite Grant 150th mission, goals, and objectives. 

California Department of Parks and Recreation manages more than 270 park units, 
which contain the finest and most diverse collection of natural, cultural, and recreation-
al resources to be found within California. 

PARTNERS INCLUDE: 

http://www.parks.ca.gov/

