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Human Dimensions: 

 

 Social sciences help 

us better understand 

our visitors and 

management context 

to improve decision-

making, stakeholder 

engagement, 

communication, and 

management 

outcomes. 
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Source: 

http://www.nature.nps.gov/biology/humandimensions/assets/docs/HD2P

ageBrief_Jan2014.pdf 



E X P E R I E N C E    Y O U R    A M E R I C A 

Human Dimensions in Yellowstone 

Objectives Related to Visitor Use and Experience: 
 

1. Provide the opportunity for visitors to experience and be inspired by 

Yellowstone’s unique winter resources and values while ensuring 

resource protection. 

2. Increase visitor understanding and appreciation of the park’s winter 

resources. 

3. Provide access for winter opportunities in the park that are appropriate 

and universally accessible. 

 



Working Group Process and 

Approach 

 Held five conference calls from winter 2013 through 

2014 

 

 Framed their discussion around evaluation, 

observation, and compilation protocols 

 

 Observation and compilation protocols are more cost-

effective; evaluation protocols are potentially richer 

and may be needed less frequently 
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Human Dimensions Update 

 Working group members expressed 

interest in: 

 Understanding travel patterns, OSV 

use, and demographic characteristics 

of visitors 

 Visitor safety 

 Understanding how visitors 

experience impacts to the 

soundscape 

 Visitor and regional residents’ 

perspectives 
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What We’re Already Monitoring 

 Visitation statistics 

 e.g. number of visitors, number and type of OSVs, 

utilization rates, entrance-specific stats 

 

 Individual studies have examined visitor and trip 

characteristics, motives, and experience satisfaction  

 Most recently, opportunity to view wildlife and 

experience natural soundscapes (Freimund et al. 

2009 and 2011) 

 

 



Suggested Metrics: 
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Human Dimensions 

AMP Goal 1 AMP Goal 2 AMP Goal 3 

 Soundscape satisfaction* 

 Wildlife viewing 

satisfaction* 

 Visitor motives, values, 

and experience 

preferences 

 Air quality satisfaction 

 User density satisfaction 

 Wildlife viewing 

satisfaction  

 Soundscape satisfaction 

 Air quality experience 

satisfaction 

 Attitudes, preferences, 

norms* 

 User density satisfaction* 

 Recreational displacement 

impacts 

 Activity substitution* 

 Socioeconomic impacts* 

 Visitor activities and travel 

patterns 

 Visitor attitudes, 

preferences, norms 


