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VICTORIA ISLEY
Senior VP, Marketing & Communications
Destination DC

LIZA LORENZ
Associate Director of Communications
Shakespeare Theatre Company

STACEY GLAZIER
Director of Sales & Marketing
Fleet Transportation

EMILY COLEMAN DIBELLA
Director of Public Affairs
George Washington’s Mount Vernon Estate & Gardens
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THE NUMBERS

Active blogs on the Internet: 35 million
MySpace/Facebook members: 190 million
Number of videos on YouTube: 66 million
Number of new Flickr photos/day: 1.5 million

Growth in US newspaper circulation
since 1990: -8 million

Average age of a network evening news viewer: 60

Year Internet ad spending is forecast to overtake
all other media: 2011
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WHOM DO CONSUMERS TRUST?

Percent who trust each source

Other consumers ;HS%

Chat/discussioncomments oo 163%

Blogs o 61%

Brand sites —oooooo.. 160%

TV/magazine . ]56%

Radio . |54%

Sponsorships e 49%

Searchads . 134%

Banner ads PI 26% Source: Nielsen, Oct., 2007
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What people are doing

Who participates (U.S. online users)

Creators publish

Web pages, write blogs,
upload videos to sites
like YouTube.

Critics comment an
blogs and post
ratings and

reviews.

Collectors use

Really Simple
Syndication (R55)
and tag Web pages
to gather infarmation.

Joiners use social
networking sites.

Spectators read
blogs, watch peer-
generated videos, and
listen to podcasts.

Inactives are

anline but don't yet
participate in any
form of social media.

Data: Forrester Research

Young Teens Youth Generation ¥  Generation X  Young Boomers Older Boomers Seniors
121017 1810 21 221026 27 te 40 A to 50 Blto6l B2+
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DC ON FACEBOOK

Profile edit Friends v Inbox (13) ~ home account priv logout
facebook
i 1 Browse more Products
el Washington, DC
E Edit Page

Applications edit Edit Admins
ﬁi Page Manager ~ Send an Update to Fans
. WasSHINGTON PromotePage it an Ad

i View Updates
e video =
1 View Insights

roups

® Send Washington DC Smithson. ..

Events

:| Motes

B Cities I've Visited

¥ Fans

Rmare 6 of 4,079 fans See Al

™

CREATE YOUR OWN POWER TRIP AT WASHINGTON.ORG

July 18, 1790

¥ Information edit

Website: http

washington. org Brenna Margan Fatema
http

dc.gov Demers Maravich Kaothari
http culturaltourismdc.org

http ddist.com

From its celebrated symbols of patriotism to its
undiscovered neighborhoods, the sights and sounds
of the nation's capital inspire milions of visitors every
year, Packed with famous sights, free attractions,
and an endless calendar of special events,
‘Washington, DC offers year-round inspiring

EXREIENCES. Carla Barry- = EvanD.

Beyond Washington DC's most familiar vistas, the Austin - Tracy Katz Gotiib

capital ity unwinds into a lively urban center, Casual

cafes and upscale bistros line the trendy streets of v "

Georgetown, while the downtown d... (read mare) Events cdit
Mission: If you're & resident of DC, a fan, do business here, -

or just love something about it, then we want YOU to 12 upcoming events See Al

join this group page. We're trying to build a true
Facebook community to let you know and visitors the
cool stuff that DC has to offer.

Share this page with your friends and invite them to
be a fan,

Washington Redsking, Washington Mationals, DC
United, Washington Capitals, Washington Wizards,
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RECOMMENDED READING

THE NEW

& Marketer's G G M Fociol Medho

ket fh A Ak AR

F’AULGILLIN

i By oty A Moo

INFLUENCERS

Paul Gillin
SECREISo
SQCIAL

MEIDDIA
MARKETING

ki

Coming Fall, 2008
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E SHAKESPEARE

Digital Shakespeare

Social Media Initiatives at the

Shakespeare Theatre Company
August 2008



E SHAKESPEARE
Our Goal

e Reach New Audiences

» Offer Existing Audiences a Deeper
Connection



E SHAKESPEARE
How We Did It

* Used What We Already Had
* Found Savvy Staff Members
 Gave It a Chance

* Tossed What Didn’'t Work
 Expanded What Did Work



—

E SHAKESPEARE
Used What We Had

* No Budget

 Some Content Already Existed
— Educational Discussions
— First Rehearsal Presentations
— Opening Night Photos
* Repurposed Material for Social Media
— Podcast Episodes
— Online Video
— Flickr Material



SHAKESPEARE
THEATRE COMPANY

TC Podcast

* Windows on
Shakespeare

° FirSt Rehearsal Shakespeare Theatre Company

A Professional Classic Theatre Company in Washington, D.C.

Presentations

. = Ty

@) STC Windows on The Imaginary |x s " m | oon ‘

Invalid

The Shakespeare Theatre Company Windows

program offers audience members background

information on the play by inviting local

scholars and members of the artistic staff to

discuss their connections to the production. | . Discussions

Discussion participants for Windows on The - ;h 4 o From the Artists
e

Man, 14 July 2008 ‘

Categories

[Tagma;ysinv_afid)wsre:c;tful-ci\;;a _I;ﬁ)cB(irC 4 1 . podcasts
iterary Associate), director Keith Baxter an

Peter Shoemaker (’A&sociate Professor of maglna ry .
French at the Catholic University of America). Inval |d Syndication

The Company's production of The Imaginary JUN 10-JUL 27
Invalid runs June 10 to August 2, 2008.
Dirsct download: Invalid_Windows_final.mp3
Category: Discussions -- posted at: 5:34 BM

Comments[0]

Hosted on Liberated
Syndication
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E SHAKESPEARE
STC Video

* Meet the Cast
Presentations

* Press Night B-roll

Hosted on our site and
YouTube
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E SHAKESPEARE
STC FLICKR

H shakespearetheatre Tnew) Help Si H M Sign In
flickr e flickr
Home  You Organize Contacts Groups Explore Searc Home The Tour Sign Up Explore Searc

shakespearetheatreco
Arrange Edit Prints & more Delete this set E Rehearsal Photo

- Thumbnails =~ Defail  Commenis
B STC Party Pics

Thumbnails  Detall  Comments

Behind-the-scenes atthe Shakespeare

4

* Opening Night Photos
« 35 and Under Program
* Rehearsal Photos



@y SHAKESPEARE

STC Blog

 Features Links to All
Other Content

 Engages Audience in
Dialogue via Polls
and Comments

Hosted on Blogger

E Digital Shakespeare

We want to know what you
think...

Post a comment and tell us your thoughts about our production of The

ma

nary Invalid

ABOUT ME
SHAKESPEARE THEATRE COMPANY
WASHINGTON, D.C., UNITED STATES
The core mission of the Shakespeare
Theatre Company is to present
classic theatre in an accessible
skillful, imaginative, American style
that honors playwrights’ language and
intentions while viewing their plays
through a 21st-century lens. The
views expressed on this blog are the
personal views of the posters and do
not necessarily reflect the views of the
Shakespeare Theatre Company

VIEW MY COMPLETE PROFILE

PREVIOQOUS POSTS
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@y SHAKESPEARE

Find Savvy Staff Members

« Facebook Group:
Neos
— Peer-to-Peer

— Run by recent grads
on staff

‘Welcome to the new Facebook

facebook  Lizatorenz

k to the old Fac

Home f¢ Settings @ L

Applications  Inbox

1L neos. @ Shakespeare Theatre Company

Basic Info

Bored? Try the Bari
Contact Info

necs@shakespearetheatre.org

Recent News
“The Imaginary Invalid” plays through July 27th.

$10 TICKETS AVAILABLE for our shows each week!
Every Tuesday starting at 10 a.m., we release 20 pairs of §10 tickets to productions taking place through
the following Sunday to patrons ages 35 and younger. Just show up at our box office at the Lansburgh

Theatre or Harman Hall to take advantage of the offer! More details: http:

shakespearethea

re oraftid t5, 35p:
2 Online Friends (4 \,l_! 1

Iv
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@y SHAKESPEARE

Find Savvy Staff Members

o Twitter

Mame or location search Home Find & Follow Settings Help

About

| Shakespea reindc Name shakespeareindc

Location Washington, D.C.
Web hitp:ifshakespear...

Bio M. William Shiner is the
Resident Production Stage

It's the first day of rehearsal for Romeo and e
Juliet - it's official the 2008/2009 season is

+ Following

. Stats
starting. More regular updates to come . . .
Fallowin c

1 day ago from twitterrific Follo'vergs z;

o ) ) ) Favaorites 2
Vacation is over . . . Romeo and Juliet starts F)I'E—F)I"DUUCUOH tomorrow. N[}thlﬂg Updates 148
but paperwork and meetings. 12:17 PI July 28, 2008 from twitterrific 4
_...resting... 10:11 PM July 14, 2008 from twitterrific Following
Um, act 2 of JC for the last time. (SNiff. Siff) 08:56 PM July 06, 2008 from twitterrific e | &

7 -
| rinsinn davl T A0&1 &6 olv 0/ 2008 frnm twitterrific | E ™ n H.{"‘-. g _I.
A 3




E SHAKESPEARE
Give It A Chance

* Try It for Six Months to a Year

e Cross Promote
— Link Love
— Use Content Across All Channels



~

E SHAKESPEARE
Toss What Doesn’'t Work

 Check Stats

— Podcasts of Artists = 1,000 Downloads vs.
Podcasts of Discussions = 300 Downloads

— Blog Polls = 400 Hits Per Day vs. Blog Staff
Features = 7 Hits Per Day

— MySpace Promo Codes = 2 Tickets Sold
* Survey Your Audience



-,

SHAKESPEARE

Expand What Did Work

» Twitter: Gains 3 to 4
Followers a Week

shakespeareindc

“ Following

It's the first day of rehearsal for Romeo and
Juliet - it's official the 2008/2009 season is
starting. More regular updates to come . . .

4 day ago from twitterrific

Vacation is over . . . Romeo and Juliet starts pre-production tomorrow. Nothing
but paperwork and meetings. 12:17 PI July 28, 2008 from twitterrific

__resting... 10:11 FM July 14, 2008 from twitterrific
Um, act 2 of JC for the last time. (Sniff, sniff) 08:56 PM July 05, 2008 from twitterrific

rlnsina davill 4051 AN nlv 0R 2008 fram twitterrifie

Home Find & Follow Setings Help

About

Name shakespeareindc
Location Washington, D.C.
Web hitp.i/shakespear.

Bio M. William Shiner is the
Resident Production Stage
Manager for the Shakespeare
Theatre Company.

Stats

Following 25
Follawers 62
Favorites 2
Updates 148
Following

ESawRe
[ EmARL . |

* Video: Most
Requested Pages on
Website

Way of the W
Michael Kahn,
Director
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S B
Expand What Did Work

 Blog Polls
g | What was your favorite

| production this season?
| Comments: 15 Votes: 452

The Taming of the Shrew A

') Tamburlaine
s Edward Il
Argonautika
») On the Eve of Friday Morning
') Major Barbara
Julius Caesar
) Antony and Cleopatra

Free For All: Hamlet

The Imaginary Invalid

o= Grab this Widget & SodaHead




E SHAKESPEARE

Digital Shakespeare

Social Media Initiatives at the

Shakespeare Theatre Company
August 2008



GREEN EFFORTS IN DC

* Austin Grill locations 100% wind powered

* Willard awarded the International Hotel &
Restaurant Association’s Environmental Award
for Sustainability

* Nationals Park received a LEED certification
from the U.S. Green Building Council, for its
eco-friendly design

* 600,000 sqg. ft. of green roofs in DC, second
only to Chicago

* More than 100 LEED-certified buildings in the
city
* Smartbike

pesTinaTtion
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CONVENTION CENTER EFFORTS

Attend

At 2.3 million square feet, the Walter E. Washington Convention Center is the
largest building in DC. And we're taking a lead in setting an exampie for how to
be more emvironmentally friendly with green init ves Including
products and senices, transportation, energy and water efficiency, and catering.
PIus, our eco-friendly staff members will work closely with you 1o Ensure your
event is as green as possible

Green Products

From the cleaning products we use to recycled paper, we make every effort to
wse green products in and around the Comvention Center. Here are some
sampies

= Green kitchen products and dieaning supplies from Ecolab

* Restrooms stocked with 100% CONSUMEr waste paper products and “Greer
Sea rtified™ Cojo hand scap.

« Copy and lager printers use 30% post consumer acid-free reCycied paper

« The Business Center offers double-sided Copying to help reduce wasted paper

Lo atile organic compound (VOC) paints used whenever possible

Energy, Water, and Transportation

Talk about a bright idea! To save On energy use and Cost, 65% of the lighting at
the Convention Center is flucrescent and on average uses only 74,000 kilowatts.

Here are some other ways that we are saving and consenving enengy

* The building’s exterior walls are made from low-emission glass that maximizes
natural light and controls temperature Muctuations.

« High efMiciency lighting is used in public areas throughout the buillaing, halls
are equipped with two light sources, and dimmabie lighting is used as needed

* A computer system controls lights and lets us efficiently use daylight and

Green products &
purchasing

Energy, water &
transportation

Rethink, reuse,
recycle

Carbon footprint

20 Now Initiative -
energy efficiency
partnership with
Greater Washington
area

pesTinaTtion
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GREEN RESOURCES FOR HOTELS

{= American Hotel & Lodging Association -

oy
-

Edit

indows Internet Explorer
& | httpejfunany . ahla.com/green, aspy?ekmensel=335echfe_174_504_H

File: View Favorites  Tools  Help

Google |G +Hotel Association

W

& | American Hatel & Lodging Association | |

v oo B v % Bookmarksw & 3blocked

P Check -

American
Holel & Lodging
Association

D'IIDSPITAL TY SOLUTIONS
HD Supply Presents: Green Made Simple

Cutting energy costs and carbon emissions is
easier than you might think. Start saving money the
green way. and most of the measures listed below
won't affect your guests' brand experience or create
much extra work for your staff:

1. As compared to incandescent bulbs, fluorescent
light bulbs consume 75% less electricity, last 4-15
times longer, and generate T4% less heat. Lighting
typically accounts for 25% of total energy costs. so
switching lightbulbs accounts for dramatic savings.

2. Dimming the lights by 10% not only saves
maney, but also more than doubles the life
expectancy of a bulb.

3. Typical exit signs cost $60 in energy costs per
ear per sign. Switching to a light-emitting diode
(LED} only costs $1 per year. Performing routine
maintenance inspections of faucets and toilets can
prevent water waste. According to the US EPA a
faucet dripping at one drop per second wastes 2.700
gallons per year.

4. Occupancy sensors, which turn lighting, heating
and cooling units on or off based on whether or not a
person is present in a room, can reduce energy
costs by as much as 50%.

search_ 88" home | pressroom | membership | gov

Stars of the Industry | Groundho

v ||¥4| X | Hotel Association
sendtow ) [E] Hotel [ Assodation () settings
- B de v | Page + {0 Tools +

\ a

AH&LA's Environmental
Initiatives

Green is the buzzword of the lodging industry. and
AHE&LA is at the forefront of this issue. The
industry is banding together to find sustainable
solutions meeting both consumer business
demands=and impraoving the health of our planet

Resources are available on a variety of areas
including best practices. senices. and programs to
accommodate the diverse array of hoteliers that
constitute aur membership base. Initiatives include
working with the U.S. Green Building Council to
create a LEED-certified rating system specific to
the industry, identifying reputable third-party green
certification programs. and working with the
meeting planning community to create green
parameters

The IHIM&RS, November 8-11 in NYC, features
Christine Ervin, former CEQ of the U.5. Green
Building Council, and two seminars, Eco-
friendly Meets Eco-nomic and Energy Miser All
Stars: Conservation Lessons fram the Best, as
well as a Going Green in Hospitality exhibit.
For more details, click here.

best practices

From small, limited-service properties to deluxe
accommodations. a range of properties have found

AHRLA's green
survey results

Are o,
Green Lodging News

New Rhode Island NYLO to Be
Powered 100 Percent by Renewable
Energy

Mon, 18 Aug 2008 17:21:27 -0700

Lookout Lodge Resort Becomes
Florida's 200th Green Lodging
Member

Mon, 18 Aug 2008 17-41:49 -0700

IH/M&RS to Step Up Emphasis on
‘Green’ at November Show
Thu. 14 Aug 2008 14:04:53 -0700

Construction Begins on LEED-
Pursuing Hotel Indigo in Athens,
Georgia

Thu. 14 Aug 2008 14:21:33 -0700

Doubletree's Pledge to Plant Trees
Has U.S. Olympics Connection
Thu, 14 Aug 2008 03:21:28 -0700
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T RANSUPORTAT

ENVIRONMENTAL SUSTAINABILITY
IN CHAUFFEURED GROUND TRANSPORTATION

Stacey S. Glazier

Director of Sales and Marketing

GREEE‘-\
RIDE
GLOBA

OFFICIAL MEMBER



FLEL ]

THROUGH A THIRD PARTY VERIFIED ENVIRONMENTAL
SUSTAINABILITY PROGRAM, FLEET TRANSPORTATION WILL
ACHIEVE A 20% TO 30% REDUCTION IN GHG EMISSIONS
OVER THE NEXT DECADE.

THIS WILL BE ACHIEVED THROUGH:

EMISSIONS INVENTORY MEASUREMENT

REACHING ANNUAL EMISSIONS REDUCTION TARGETS
OPERATIONAL ACTION PLAN

ON-GOING REPORTING AND POLICY ADOPTION

THIRD PARTY VERIFICATION

GREEN
EHDEJT>
GLOBA

OFFICIAL MEMBER

www.FleetTransportation.com



FLELE]

ENVIRONMENTAL ACTION PLAN:

ADOPTION OF ALTERNATIVE FUEL/HYBRID VEHICLES
GPS VEHICLE MONITORING & ROUTE PLANNING
NITROGEN TIRE PROJECT RESEARCH
RETROFITTING OFFICE LIGHTING

EXTENSIVE RECYCLING/WASTE DIVERSION

(L T

= pammm\\\ )

GREEN
RIDE/E
GLOBA

OFFICIAL MEMBER

www.FleetTransportation.com



T RANSPORT

GREEN MARKETING:

 PRESS RELEASES

« FEATURE ARTICLES
« WEB STRATEGY

« DIRECT MARKETING

INDUSTRY & AFFILIATE MARKETING

TOURISM SER\

S

dFLEET

'WEDDINGS & SPECIAL EVENTS

Noted in the Washington Post

Fewer Tickets to Ride As Gas Prices
Rise, Tourists and Companies Cut Back

BY YLAH Q. MUI AND DAVID CHO
WASHINGTON POST STAFF WRITERS
FRIDAY, JUNE 6, 2008; D01

The Spirit of Washington dinner boat packs powerful
twin diesel engines that carry 600 people an

TRANSFORTATION
PROFESSIONAL PERSONAL TRANSFORTATION

TRADE SHOWS & PRESENTATIONS | N R

Fleet Transportation: A Sustainable Service

By joining the Green Fide Global Program, Fleet Transpertation has developed a Sustamable approach to
yrvng bath our cuitomeds and the smarcament. We have committid to molementng “Green” strateges
for aur fast and [aekies, and tharefars thi darace and hiuey you receive rom Fleet Tarniomabon wil
now leave a gentler environmental footorint.

Green Strategy
Sorme of our Green intiatives indude:

# Wa have implomanted extensive chaufeur trainng on
enhunced fusl-sfcency and addng leading-edge dean-fisel
technologies

o Stoct anb-iding policied Mverage cur drnver-traming o reducing
and ebminating carbon emissions

® Flaet Transperatsan sipaes only the highedt-Guality carben
reduchon ar renewable energy projects that meet the
rigasaLsE standaeds ef intematizasl srireamantal batisn

wne Enveonmertal Commates o

ebummant wd patenatio i au

# Wa have committed 10 instaling carban-reducng retrofits
throughaut our fackty, inchuding energy effcency kahting, and
have instauted wde Standard Op "]

0 electronic communication amengst stall, mandatiry
duuble-sided printing, Zerc Waste and recyding grograms

GREEN
RIDE
GLOBA

OFFICIAL MEMBER

1g voyages along the Potomac. Two eight-
cylinder generators keep the nean lights glowing at
the onboard bar. The bow thruster helps it push
away from the dock.

Fueling them all are 7,000 gallons of diesel that
have shot up in price by about 40 percent over the
past year. Add four other boats with a total of 20
engines among them, and it's one big financial
headache for Sal Naso. He's worried.

“"We've absorbed most of the cost,” said Naso, vice
president and general manager of Entertainment
Cruises, which owns the boats, "but if it keeps
going up, we're going to have to pass it on."

The spike in fuel prices is hitting the Washington
region's tourism industry during the heart of the high
season, pummeling vacationers and the companies
that cater to them. Official numbers won't be
available for months, but warning signs have been
spotted.

Some travelers are cutting their trips short and have
less money to spend. Tour bus operators and
sightseeing boats struggle to maintain prices even
as their costs increase. One rental car company is
offerina free oas to keeo peoole drivina as the
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BENEFITS TO OUR CLIENTS:

GHG EMISSIONS REPORTING ON OUR COMPANY

GHG EMISSIONS REPORTING ON YOUR USE OF SERVICES
ASSOCIATION WITH ENVIRONMENTALLY SUSTAINABLE
GROUND TRANSPORTATION COMPANY

CONTINUED LUXURY, PROFESSIONALISM AND COMFORT

GREEN
RIDE/E
GLOBA

OFFICIAL MEMBER

www.FleetTransportation.com



Thank You

GREEN
RIDE /f
GLOBA
OFFICIAL MEMBER

www.FleetTransportation.com



Emily Colemén Dibella

Director of Public_a Affairs
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Gas Prices

Research: TIA
* TIA presentation in September 2007
« $3.50 nationwide average: April 21

Action Taken:
* Promotions: Corcoran Gallery of Art
Win Martha Washington’s China

 Media Relations




Results
nbc4 com

Dis trict_‘nf Columbia

Home > News

News

CCINNJ.com [travel Gonge [

HOME WORLD U5 POLITICS CRIME ENTERTAINMENT HEALTH TECH REEAUSE

Hot Topics » Road Trips - Beijing - Taking the Kids - Travel Trouble Shooter = more topics »

Travel industry braces for
potential downturn

el BEoldL . VEELL

)(ABS ths August 12, 2008 4:20pm

CBsS EVEHIHG NEWS | THE EARLY SHOW | 48 HOURS MYSTERY

SEARCH | CES News v

Home » Travel

1 Politics

(1 5ciTech

F1 Entertainment May 22, 2008

Maryland Virginia

Search

News

Tourist Destinations Offer Deals To Lure Visitors

POSTED: 4:15 pm EDT May 21, 2008
UPDATED: €:17 pm EDT May 21, 2008

BB S
MOUNT VERNON, Va. -- Tourist destinations are offering bargains to

keep visitors coming, even while many Americans say they are scaling
back their summer travel plans.

ADE B

Two-thirds of Americans plan to shorten their summer road trips or cut
them out, according to the travel organization AAA.

Whlle tnurlsts are stlll lining up at Mount Vemnon, the head of George
could end up deterring

60 MINUTES | SUNDAY MORNING | FAl

GO | * Tips

U.S. Travel Plans Hit The Skids

0il Prices Top $135; Survey Shows Most Americans Altering Or Canceling Summer Trips

Comments &2 340




Email Communication

Research: Best of E-Tourism Summit

 March 2008 in Philadelphia

* Email Marketing: special offers, two-way
communication.

Actions Taken

* Entrants in china promotion fill out card
with email addresses.




Results

In two months over 5,000 people entered the
contest. We captured email addresses and in
August will be sending an email coupon for

shopping.

MaounT VErRNON

Dirsowaer the Tegd George Wadwngion

-~ | & b 5 —
.'||r'i."'_'|. 1"h':| '.'-||i'|."i'_'.':|L"."i' FEgT NS |.ri'|':|| [ FLEl D o i v 20T amg I

e Foe o ] ] f
ana for msilmy Mowunt Vernon!

To start shopping please visit




Behind-the-Scenes

Research: Our own surveys

» “Exclusivity” “Personal” “Private” "Great to
see things not normally open to the
general public.”

I K& bE N1

Actions Taken

» Continue tour through end of October and
begin next year on March 1.




Results

« 13,470 tours sold for
revenue of $58,355
(March — July)

Media relations

26 hits including
GMA, Philly Inquirer,
LA Times,
Washington Post




Advertisements

Research: Destination DC, Alexandria Convention
& Visitors Association, TIA

« Washington, DC is: powerful, inspiring,
destination for arts & culture, unique attractions,
significant historic events and figures.

« Exploration and Discovery are unmet aspirations
that motivate travel.

Actions Taken
* Continue inspirational “Discover” ads.




Results

Currently up 9% YTD
In a challenging travel
climate.

MPUNT VERNON

Discover the &d GSGT:QE ‘Z@»‘m’bmgmn

-
| Lo

b
=

',’}?

\;ptrmbu
1314




Whiskey Rebellion

Research: Reach Advisors

 Top 10 ways people like to experience the past
at outdoor history museums:

#4 — Authentic musical performances (54%)

#3 — Live reenactments of the past (75%)

#2 — Talking with historically-costumed staff (76%)
#1 — Demonstrations, crafts or cooking (86%)

Actions Taken
« Created new event with these components.




Results

1,900 visitors over
one weekend In
August at George
Washington’s
Distillery & Gristmill, a
site that recently
averaged between
100 and 200 dally.



Emily Coleman Dibella

edibella@mountvernon.org
703-799-8607




COMING UP NEXT

*11:00am Refreshment Break hon apppétit

assiton.

Eat well. Savor life.

* 11:15am Breakout Session
= Room 145A - The Year Ahead
= Room 145B - International Part 2
= Room 147A - Membership Matters

* 2:00pm Marketing Co-0ps
= Room 145A
= Major promotions and events

pesTinaTtion
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