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Publicizing Your Save America’s Treasures 

Grant Award
Save America’s Treasures (SAT) encourages all awardees to publicize their award, the SAT program and its public-private partners—the National Park Service (NPS), the President’s Committee on the Arts and the Humanities (PCAH), the National Endowment for the Arts (NEA), Institute of Museum and Library Services (IMLS) and the National Endowment for the Humanities (NEH) and SAT’s private partner, Save America’s Treasures at National Trust for Historic Preservation.  Utilizing a wide variety of media and community outreach methods will extend the impact of this national award. 

Logos and Credit 

The Save America’s Treasures logo may be used on Web sites, newsletters, posters, press kits, educational materials, signage and banners. It may not be used in advertising that includes the sale or promotion of a commercial product; nor may it be used to create stationary/envelopes. Although the logo can be used alone, you are strongly encouraged to include the partner’s credit line. Please review the logo standards, the acknowledgement and disclaimer required for all federally-funded projects and the sample press release before using the logo. 
Guidelines for Publicity
Promotional Appearances and Media Interviews: 
Verbal credit must be given in television, radio or public events, acknowledging SAT and its partners— 

Printed Materials
Media statements, press releases and advisories, as well as promotional, online features, signage produced under the grant must include an acknowledgement of and the SAT program and a federal discrimination statement.. 



Written Publicity
For written publicity materials related to your project, a sample paragraph to describe SAT is as follows: 

“The Save America’s Treasures program helps to preserve our nation’s most significant and endangered cultural and historic treasures, which illustrate, interpret, and embody the great events, ideas, and individuals that contribute to America’s history and culture. Collectively, Save America’s Treasure projects tell our nation’s story and ensure that this priceless legacy is passed on to future generations. Save America’s Treasures is a public-private partnership administered by the National Park Service and the President’s Committee on the Arts and the Humanities in cooperation with the National Endowment for the Arts, the National Endowment for the Humanities, Institute of Museum and Library Services and SAT’s private partner, Save America’s Treasures at the National Trust for Historic Preservation. 
Promotion Checklist

Below are tips to help guide your promotional efforts.  Each grantee is encouraged to leverage this national honor to ensure the success of the projects and raise awareness of the Save America’s Treasures program.

· Distribute a press release to the media and key partners about your SAT award.

· Use social media networks to encourage stewardship and extend outreach.

· Credit SAT and its partners for their support of your project.

· Develop a promotion plan that takes advantage of your partners and national awareness events 

· Document and collect all press releases, media clips, letters and other materials for inclusion with your final project reports. 
For More Information

Save America’s Treasures logos are available at this Web site. For questions, regarding crediting or publicizing Save America’s Treasures projects, please contact Kimber Craine at KCraine@pcah.gov or Hampton Tucker at Hampton_Tucker@nps.gov. 


















