| NTERPRETI VE SKILLS |1

LESSON PLAN: 2
SESSI ON TI TLE:  MATCH NG MEDI A AND NEED

SESSI ON LENGTH: 1 hour PREPARED BY: L. Young,
N. Dickey, 1/92

OBJECTIVES: At the end of this session, participants wll
1. List at least 3 types of interpretive nedia and their U
2. Describe one situation where personal interpretive sery

be able to:
ses;

ices are preferaple to

non- personal and one where non-personal are preferable to gersonal
3. List 2 factors that help determne the type of interprdgtive nedia to be|l used.
TRAINING AIDS: Slide program* Al so, have participants br|ling copies of their
Interpretive Prospectus, Annual Statenent for Interpretatidn, and those secftions of
their Statenent for Managenment which apply to Interpretatign
*Kit of appropriate slides to be devel oped by Mather EDC i cooperation w th Harpers
Ferry Center.
HANDOUTS:  None.
Cont ent Met hod Ti me

. Introduction and Objectives Lecture/Slide | 10 m n.
Revi ew t he sessi on objectives. "t easer”
Slide teaser - show 6-10 prine exanples of non- persona

interpretive nedia.
I1. The Need for Planning Participative | 10 M nutes
A brief description of the docunent and its purpose as it | ecture

relates to non-personal interpretation. Refer to

their park docunents.
A. Interpretive Prospectus
B. Annual Statenent for Interpretation
C. Direction fromDbDivision Chief, Supt., Regional Chief

of Interp., and "thrusts."

D. Oher
I11. Types of Media & What They Do Brai nstorm 15 M nutes

A. Advant ages over personal interp.
- Reach a wider audience
- Provide uniforminformation
- Allow for self-guiding quality
- Require less staff
- Can be avail able 24 hrs./day, 365 days/yr.
- Sometinmes | ow cost
- Ohers

B. Types
- Publications - [books, brochures, naps]

- Exhibits - [VC's, nuseuns, waysides,
trailsides, signs, traveling, bulletin boards]
- Audiovisual - [film video, slides, computers, naps]




Cont ent Met hod Ti ne

V. dass Exercise Slide program 15 M nutes
di scussi on

Show slides of a variety of nedia and discuss themin
terns of what kinds of interpretive needs could be net
by each.

For exanpl e:

Slide #1 - collage of publications

Slide #2 - sinple publication (site bulletin)
Slide #3 - nmore conplex, full-color brochure
Continue this for a variety of nedia.

At the end of the exercise, discuss why you used a slide
program for this:

- easy to project to a |large group can see and di scuss,

- not filmor video, so it's easy to "stop" for
di scussi on.

This exercise is a tickler to introduce the course goal -
field exercise, |lesson #10, part |I.A Do that here.

V. Factors in selecting nedia Pr epar ed 10 M nutes
flip chart
list

- Pl anni ng docunents

- Cost

- Location

- Permanency (tenporary/long-term but "tenporary" has a
tendency to becone per manent)

- Audi ence (includes "special" needs - international
el derly, children, disabled)

- How mediumw Il be used - sitting, st andi ng,
wal ki ng, indoors, outdoors, on-site, off-site

- Ohers

- MAIN PONT: Interpretive nessage (what we want to
say) is where it all starts.

Prepared flip chart/list 10 mn.

VI. Wap-up
Sunmarize main points and | ead into "Design" session



